EU populism and online social media horizons
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Abstract

This study examines how the social media (e.g. Facebook, Twitter, Instagram, and
Linkedin) influences the vote share of populist parties, left-wing and right-wing populist vote
shares, in Europe. We use the Generalized Method of Moments (GMM)-system estimations
and analyze the European Union 27 (EU-27) member states over the period 2014-2020. We
distinguish between clearly oriented political communication and general communication of
political parties through social media. The main results show that populist political oriented
communication through Facebook, Twitter, Instagram, and Linkedin boosts the populist
votes for both left and right-wing parties, while the general use of social media by political
parties presents a contrary effect.
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