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Abstract

The objective of this article (still in working paper status) is to highlight the commu-
nity dimension within suburban companies, and in this perspective, we carried out 07 non-
directive interviews in a transport company in a difficult suburb of the Paris region. From a
content analysis, we focused on identifying the importance of community dimension which
might endanger the idea of diversity and concur to the creation of what has been called the
French cultural and social ”Archipelago”.
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